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Catalogo dei libri in commercio
Draws on a cutting-edge brain-scan study of people from around the world to shed
new light on what stimulates interest in a product and compels us to buy it,
refuting common assumptions and myths while answering questions about product
placement, subliminal advertising and more. Reprint. A best-selling book.

Mitteilungen des Kunsthistorischen Institutes in Florenz
Science and the Reenchantment of the Cosmos
Manual of Romance Languages in the Media
Translating Promotional and Advertising Texts
The classic guide to copywriting, now in an entirely updated third edition This is a
book for everyone who writes or approves copy: copywriters, account executives,
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creative directors, freelance writers, advertising managers . . . even entrepreneurs
and brand managers. It reveals dozens of copywriting techniques that can help you
write ads, commercials, and direct mail that are clear, persuasive, and get more
attention—and sell more products. Among the tips revealed are • eight headlines
that work—and how to use them • eleven ways to make your copy more readable
• fifteen ways to open a sales letter • the nine characteristics of successful print
ads • how to build a successful freelance copywriting practice • fifteen techniques
to ensure your e-mail marketing message is opened This thoroughly revised third
edition includes all new essential information for mastering copywriting in the
Internet era, including advice on Web- and e-mail-based copywriting, multimedia
presentations, and Internet research and source documentation, as well as
updated resources. Now more indispensable than ever, The Copywriter's Handbook
remains the ultimate guide for people who write or work with copy. "I don't know a
single copywriter whose work would not be improved by reading this book."
—David Ogilvy

Garibaldi condottiero
Diesel
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Giornale della libreria
Look out for Pam’s new book, The Lost Girls of Paris, a story of friendship and
courage centered around three women and a ring of female spies during World
War II. A New York Times bestseller! “Readers who enjoyed Kristin Hannah’s The
Nightingale and Sara Gruen’s Water for Elephants will embrace this novel. “
—Library Journal “Secrets, lies, treachery, and passion…. I read this novel in a
headlong rush.” —Christina Baker Kline, #1 New York Times bestselling author of
Orphan Train A powerful novel of friendship set in a traveling circus during World
War II, The Orphan’s Tale introduces two extraordinary women and their harrowing
stories of sacrifice and survival Sixteen-year-old Noa has been cast out in disgrace
after becoming pregnant by a Nazi soldier and being forced to give up her baby.
She lives above a small rail station, which she cleans in order to earn her keep…
When Noa discovers a boxcar containing dozens of Jewish infants bound for a
concentration camp, she is reminded of the child that was taken from her. And in a
moment that will change the course of her life, she snatches one of the babies and
flees into the snowy night. Noa finds refuge with a German circus, but she must
learn the flying trapeze act so she can blend in undetected, spurning the
resentment of the lead aerialist, Astrid. At first rivals, Noa and Astrid soon forge a
powerful bond. But as the facade that protects them proves increasingly tenuous,
Noa and Astrid must decide whether their friendship is enough to save one
another—or if the secrets that burn between them will destroy everything.
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Buy Ology
This eBook edition of "Utopia" has been formatted to the highest digital standards
and adjusted for readability on all devices. Utopia is a work of fiction and sociopolitical satire by Thomas More published in 1516 in Latin. The book is a frame
narrative primarily depicting a fictional island society and its religious, social and
political customs. Many aspects of More's description of Utopia are reminiscent of
life in monasteries.

Il nostro giornale quotidiano
Ormai tutto si comunica tramite immagini: organizzazioni, brand, prodotti,
persone. E sempre di più l'immagine è la forma usata per raccontare storie
distintive, in grado di cambiare la percezione dei pubblici. A fronte di questo
fenomeno mancano strumenti ad uso di professionisti – o semplicemente curiosi –
in grado di fornire precise definizioni, metodi di valutazione e tecniche di
progettazione del racconto visivo. Visual Storytelling nasce per rispondere a questa
mancanza, ed è frutto dell'esperienza di anni di attività di consulenza e
progettazione del racconto visivo per aziende e multinazionali. Cosa vuol dire,
dunque, narrare per immagini? A chi serve? A cosa serve? Chi lo fa? Come si fa?
Qual è la differenza tra una composizione perfetta e una narrazione esatta, tra
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un'immagine genericamente emozionale e una narrativamente efficace? Questo
libro fornisce le chiavi per scoprire che cosa ci nascondono le immagini che
quotidianamente si riversano – volenti o nolenti – nei nostri occhi. E ci mostra come
si costruiscono gli immaginari visivi che poi ci portano a scegliere e comprare.

The Ultimate Sales Letter
In this long-awaited book from the world’s premier brand expert and author of the
seminal work Building Strong Brands, David Aaker shows managers how to
construct a brand portfolio strategy that will support a company’s business
strategy and create relevance, differentiation, energy, leverage, and clarity.
Building on case studies of world-class brands such as Dell, Disney, Microsoft,
Sony, Dove, Intel, CitiGroup, and PowerBar, Aaker demonstrates how powerful,
cohesive brand strategies have enabled managers to revitalize brands, support
business growth, and create discipline in confused, bloated portfolios of master
brands, subbrands, endorser brands, cobrands, and brand extensions. Renowned
brand guru Aaker demonstrates that assuring that each brand in the portfolio has a
clear role and actively reinforces and supports the other portfolio brands will
profoundly affect the firm’s profitability. Brand Portfolio Strategy is required
reading not only for brand managers but for all managers with bottom-line
responsibility to their shareholders.
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Elettricità rivista settimanale illustrata
Visual storytelling
How science and art have influenced each other throughout the ages.

Aut aut
From Miles Young, worldwide non-executive chairman of Ogilvy & Mather, comes a
sequel to David Ogilvy's bestselling advertising handbook featuring essential
strategies for the digital age. In this must-have sequel to the bestselling Ogilvy On
Advertising, Ogilvy chairman Miles Young provides top insider secrets and
strategies for successful advertising in the Digital Revolution. As comprehensive as
its predecessor was for print and TV, this indispensable handbook dives deep into
the digital ecosystem, discusses how to best collect and utilize data-the currency
of the digital age-to convert sales specifically on screen (phone, tablet, smart
watch, computer, etc.), breaks down when and how to market to millennials,
highlights the top five current industry giants, suggests best practices from brand
response to social media, and offers 13 trend predictions for the future. This
essential guide is for any professional in advertising, public relations, or marketing
Page 7/19

Get Free La Parola Immaginata Teoria Tecnica E Pratica Del Lavoro Di
Copywriter
seeking to remain innovative and competitive in today's ever-expanding
technological marketplace.

Advertising Management
Rivista di Roma
The Copywriter's Handbook
Artivism, is becoming a common way of denouncing conflicts, of being a
megaphone of the unfairness, demanding more public space or pushing political
agendas; in short, to highlight what does not work well. Artivists use art as a
weapon of public and social exigency charged with particular doses of shrewdness,
inventiveness, imagination, sense of humour and, above all, social impact, either
throughout impressive pieces or the most subtle and invisible actions. Navigating
through the curiosity, emotion and concern of the new artivists; We walk the paths
of a creativity committed to reflection, criticism and the eternal pursuit of social
justice.
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Focus
The Package Design Book
An updated guide to creating an effective sales letter explains how to take full
advantage of this powerful marketing tool by writing a letter that will actually get
read, generate leads, and make money, providing a step-by-step tutorial in
developing the right sales letter for any business. Original. 35,000 first printing.

The Book of Everything
The translation of promotional and advertising texts requires the application of
techniques which, although they vary depending on the specific text type, are all
aimed at preserving their persuasive purpose. This often requires in-depth cultural
adaptation and, on occasion, thorough rewriting. Translating Promotional and
Advertising Texts covers the key types of promotional texts, including personal,
business-to-business, institutional, business-to-consumer, and advertising. With
numerous examples from a wide variety of languages and media, taken from the
author's own professional experience and observations, this volume is designed for
use as a coursebook for classroom practice or as a handbook for self-learning. It
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also provides insight for research into promotional and advertising translation. This
second, updated edition offers entirely new sections on self-promotion in social
media, text analysis, and tools for the cross-cultural appraisal of promotional texts.
Revised with new examples, a glossary of terms, and activities and tasks on the
Routledge Translation Studies Portal, this is the essential text for students,
researchers, translators, and professionals working in copywriting, marketing,
public relations, or related areas.

Sapere quindicinale di divulgazione di scienza, tecnica e arte
applicata
Published on the occasion of Diesel's thirtieth anniversary. Volume features the
iconic photography and innovative ads created by groundbreaking photographers
such as Terry Richardson, David La Chapelle, and Ellen Von Unwerth, among
others.

Artivism
Classic Case Studies in Psychology
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SpotPolitik
Copywriting Second Edition
Che cos'è la SpotPolitik? È la politica che pensa che per comunicare basti scegliere
uno slogan generico, due colori e qualche foto. Quella che riduce la comunicazione
a uno spot televisivo. Di SpotPolitik hanno peccato tutti i partiti italiani con
pochissime eccezioni. Gli anni dal 2007 al 2011 sono stati i peggiori in questo
senso, ma non illudiamoci che sia finita: la cattiva comunicazione potrebbe
sommergerci ancora.Riflettere sugli errori del passato può essere utile ai politici,
per non caderci ancora; e a tutti noi per scoprire come sia stato possibile accettare
(e votare) quella roba.

Acme
Famiglia fascista rassegna quindicinale illustrata
Presents a revolutionary new theory that bridges the divide between science and
spirituality • Discloses the ramifications of non-localized consciousness and how
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the physical world and spiritual experience are two aspects of the same reality •
Includes contributions from Jane Goodall, Ed Mitchell, Stanislav Grof, Ralph
Abraham, and Christian de Quincy, among others What scientists are now finding
at the outermost frontiers of every field is overturning all the basic premises
concerning the nature of matter and reality. The universe is not a world of separate
things and events but is a cosmos that is connected, coherent, and bears a
profound resemblance to the visions held in the earliest spiritual traditions in which
the physical world and spiritual experience were both aspects of the same reality
and man and the universe were one. The findings that justify this new vision of the
underlying logic of the universe come from almost all of the empirical sciences:
physics, cosmology, the life sciences, and consciousness research. They explain
how interactions lead to interconnections that produce instantaneous and
multifaceted coherence--what happens to one part also happens to the other parts,
and hence to the system as a whole. The sense of sacred oneness experienced by
our ancestors that was displaced by the unyielding material presumptions of
modern science can be restored, and humanity can once again feel at home in the
universe.

L'arte della stampa giornale di tipografia litografia xilografia
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The Orphan's Tale
From the award-winning, internationally acclaimed Israeli author, a suspenseful
and poignant story of a family coping with the sudden mental decline of their
beloved husband and father--an engineer who they discover is involved in an
ominous secret military project Until recently, Zvi Luria was a healthy man in his
seventies, an engineer living in Tel Aviv with his wife, Dina, visiting with their two
children whenever possible. Now he is showing signs of early dementia, and his
work on the tunnels of the Trans-Israel Highway is no longer possible. To keep his
mind sharp, Zvi decides to take a job as the unpaid assistant to Asael Maimoni, a
young engineer involved in a secret military project: a road to be built inside the
massive Ramon Crater in the northern Negev Desert. The challenge of the road,
however, is compounded by strange circumstances. Living secretly on the
proposed route, amid ancient Nabatean ruins, is a Palestinian family under the
protection of an enigmatic archaeological preservationist. Zvi rises to the occasion,
proposing a tunnel that would not dislodge the family. But when his wife falls sick,
circumstances begin to spiral . . . The Tunnel--wry, wistful, and a tour de force of
vital social commentary--is Yehoshua at his finest.

Exercises in Style
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The Science of Culture and the Phenomenology of Styles
La guida globale al packaging design contemporaneo Il packaging è una forma
d&'arte sottovalutata. Poiché si tratta del primo dettaglio che colpisce l&'occhio del
consumatore, è in grado di influenzare le vendite di un prodotto. Ogni anno
Pentawards rende omaggio all&'arte del packaging conferendo una serie di
riconoscimenti ai migliori design del mondo. I grafici partecipano in cinque
categorie principali: bevande, cibo, prodotti per il corpo, prodotti di lusso, e altri
mercati, per un totale di ben 44 sottocategorie. Con centinaia di opere selezionate,
in questo volume troverete i vincitori Pentawards 2009-2012, la prova
inequivocabile dalla creatività insita in ogni forma di packaging. Il saggio
introduttivo, le descrizioni dei prodotti e una vasta quantità di immagini
accompagnano il lettore alla scoperta del processo creativo e decisionale che
coinvolge industrie e agenzie grafiche e si cela dietro la realizzazione di oggetti del
nostro quotidiano. Questo volume, vera fonte d&'ispirazione, non è dedicato solo ai
professionisti del marketing e del grafic design, ma a chiunque sia interessato alla
realizzazione di packaging.

UTOPIA
This manual provides an extensive overview of the importance and use of
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Romance languages in the media, both in a diachronic and synchronic perspective.
Its chapters discuss language in television and the new media, the language of
advertising, or special cases such as translation platforms or subtitling. Separate
chapters are dedicated to minority languages and smaller varieties such as
Galician and Picard, and to methodological approaches such as linguistic discourse
analysis and writing process research.

Il lai di Narciso
Have you heard about the man who lived with a hole in his head? Or the boy raised
by his parents as a girl? From the woman with multiple personalities, to the man
with no brain, this collection of case studies provides a compelling insight into the
human mind. This is a fascinating collection of human stories. Some are wellknown case studies that have informed clinical practice, others are relatively
unknown. For this edition, Rolls has added recent research findings on each case
study plus four brand new cases: the story of Washoe, the ape who could
communicate; the much debated case of Holly Ramona and repressed memory;
and Kim Peek, the real 'Rainman'. Classic Case Studies in Psychology is for
everyone who has ever wondered about the stranger side of life. No prior
knowledge of psychology is required, just an open mind. For those who wish to use
this book as part of their studies, or who are just keen to learn more, fun multiple
choice questions, fascinating further reading, helpful web links, and selfPage 15/19
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assessment questions are all available free on our website,
www.routledge.com/cw/rolls. Prepare to be amazed

La parola immaginata. Teoria, tecnica e pratica del lavoro di
copywriter
The Tunnel
Lines of Light
Queneau uses a variety of literary styles and forms in ninety-nine exercises which
retell the same story about a minor brawl aboard a bus

Bibliografia nazionale italiana
Faith is joy is love is hope in this novel of exquisite power and everyday miracles,
reminiscent of Barbara Kingsolver's THE POISONWOOD BIBLE. Thomas can see
things no one else can see. Tropical fish swimming in the canals. The magic of Mrs.
Van Amersfoort, the Beethoven-loving witch next door. The fierce beauty of Eliza
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with her artificial leg. And the Lord Jesus, who tells him, "Just call me Jesus."
Thomas records these visions in his "Book of Everything." They comfort him when
his father beats him, when the angels weep for his mother's black eyes. And they
give him the strength to finally confront his father and become what he wants to
be when he grows up: "Happy."

Ogilvy on Advertising in the Digital Age
What's the secret to a company's continued growth and prosperity? Internationally
known marketing expert Al Ries has the answer: focus. His commonsense
approach to business management is founded on the premise that long-lasting
success depends on focusing on core products and eschewing the temptation to
diversify into unrelated enterprises. Using real-world examples, Ries shows that in
industry after industry, it is the companies that resist diversification, and focus
instead on owning a category in consumers' minds, that dominate their markets.
He offers solid guidance on how to get focused and how to stay focused, laying out
a workable blueprint for any company's evolution that will increase market share
and shareholder value while ensuring future success.

Gazzetta degli ospedali e delle cliniche
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Writing copy is often assumed to be a natural talent. However, there are simple
techniques you can employ to craft strong written content with ease. This new,
expanded edition teaches the art of writing great copy for digital media, branding,
advertising, direct marketing, retailing, catalogues, company magazines and
internal communications. Using a series of exercises and up-to-date illustrated
examples of award-winning campaigns and communication, Copywriting, Second
Edition takes you through step-by-step processes that can help you to write
content quickly and effectively. Including insightful interviews from leading
copywriters, as well as illustrated case studies of major brands that explore the
challenges involved in creating cutting-edge copy, this book will provide you with
all the tools you need to become a confident and versatile creative copywriter.
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